
Targeted Consumer Delivery Channels
Health Care Provider Network:

 Dr. Hale’s network consists of direct access to 15,000 domestic 
and more than 20,000 international lactation consultants, more 
than 5,000 Women, Infants and Children (WIC) peer counselors 
and the opportunity to develop relationships with the OB/GYN 
providers.

Hospital Lactation Kits:

 Lactation consultants will include MommyMeds app 
information in kits distributed to the 3.3 million newly 
breastfeeding moms in the U.S. each year.

Book:

 Dr. Hale’s book, now in its 14th Edition, has sold more than a 
half-million copies and is the primary resource for perinatal 
health care providers.

Newsletter:

 Dr. Hale’s monthly newsletter reaches more than 10,000 
perinatal health care providers.

Call Center:

 Since opening in 2010, the InfantRisk Center (IRC) averages 50 
calls per day from mothers and health care providers with no 
marketing e�orts in place.

Website: 

 The IRC has more than a half-million page visits during the �rst 
year, and Dr. Hale’s Web forums have more than 15,000 
registered users.

Social Media:

 Dr. Hale and the IRC have more than 15 percent of the Internet’s 
share of voice related to perinatal medication interaction.

Drive sales and brand preference among moms
• Links your brand to a priceless information tool for the 4.3 

million pregnant and breastfeeding women in the U.S. by 
providing unique, proprietary, relevant and targeted content.

• Emphasizes your company’s concern for the health and safety 
of women and babies by aligning you with the world’s leading 
expert in perinatal pharmacology and the credibility and 
resources of the InfantRisk Center.

• Dr. Hale’s network provides a pipeline to develop early-stage 
relationships with mothers.

• The MommyMeds app provides a targeted, consumer database 
to help drive a customer relationship management strategy.

• Barcode scanning feature gives consumers the ability to check 
the safety rating of medications and access instant  
coupons/discounts for your products and services.

• Provides your brand with a built-in health education consumer 
platform that can drive brand and product awareness in media 
markets across the country.

Thomas Hale, Ph.D.
• World’s leading expert in perinatal pharmacology.

• Author of world-famous and highly respected book, “Medications and Mothers’ Milk,” 
which is used as a resource for thousands of health care providers globally. The 
majority of lactation consultants use Dr. Hale’s book and research as their source for 
information on breastfeeding and medication interaction. 

• His research is considered the gold standard in the industry.

• Twenty-five years of evidence-based information about the transfer of medications 
to infants during lactation and its e�ects on babies in the womb. 

• Accessible database includes more than 20,000 over-the-counter and prescription 
drugs, as well as herbal remedies and vitamins. 

• Database available in Chinese and Spanish.

• Professor of Pediatrics and Associate Dean of Research at the Texas Tech University 
Health Sciences Center in Amarillo.

Pregnant and Breastfeeding Moms:*
• 79 percent want credible 

evidence-based medical product 
safety information 24/7.

• 57 percent own smartphones.

• Nearly half would be likely to use a 
mobile application to �nd medical 
product safety information.

Moms of Infants Under Age 2:**
• Are three times as likely as the 

average U.S. consumer to be 
interested in receiving 
advertisements on their cellphone 
and almost three times as likely to 
end up purchasing from a brand 
they see advertised on their phone.

*Source: Simmons Data

**Fleishman-Hillard IRC Mobile Application research, Feb. 4, 2011


